EXECUTIVE SUMMARY

                                                  “PLASTIC WRAPPED”
Logline: 
In the Fifties the word “plastic” conjured up images of modernity, convenience and prosperity -- today ideas like cheap, polluting and pervasive would likely replace that list. In the century since its introduction, plastic has shaped every facet of our lives and helped create a planet of voracious shoppers who continue to willfully turn a blind eye to the devastating global impact of consumer capitalism.  Plastic Wrapped pulls back the curtain on the ideas, the technology and the cultural forces who demand that we replace instead of repair and refer to us consumers instead of human beings.

Format: 1 x 60min (1 x 90min)    Shoot Format: HD

Estimated budget: CAN$510,000 

Timeline: Pre-production/Financing – March to July 2010

                 Production –  July 2010 to November 2010

                 Post-production – December 2010 to April 2011

                 Delivery – May 2011 


Contacts Animal Mother Films     jon@animalmotherfilms.com    778 322 2482 

Film Synopsis:

"Our enormously productive economy ... demands that we make consumption our way of life, that we convert the buying and use of goods into rituals, that we seek our spiritual satisfaction, our ego satisfaction, in consumption.... we need things consumed, burned up, replaced, and discarded at an ever-accelerating rate."

                                       Retail Analyst Victor Lebow from "Price Competition in 1955" 

The past seventy-five years have seen us consume, burn up, replace and discard our way into Lebow's prescription for a thriving economy, but at what cost?  The long-term effects of this period of  unparalleled economic growth are something our children will truly have to deal with, and it is necessary to examine the sociological and environmental effects of the disposable culture we've created.  In exploring plastic's role as a catalyst for unparalleled and unsustainable economic growth in the post-World War II period, the film strives to reopen the debate on our consumption habits in the West and bring to light the almost forgotten marketing campaigns of the period which made it all possible.

Our history lesson starts with a Monty Python-esque animated sequence about the early days of synthetic chemistry, whose haphazard pioneering experiments stood a better chance of being explosive than successful.  But as the science improved, the results became more intentional and marketable, and through a series of interviews with experts, archival footage, and advertising of the day the film traces the growth of the industry and its increasing power through the post World War II era.  As significant as the developments companies like Du Pont were making in the lab, the work being done in Madison Avenue boardrooms to strategize how to sell plastic to America and subsequently the world would prove equally far reaching.  Du Pont's “Better Living Through Chemistry” campaign was hugely influential in its success in capturing the spirit of the post-war push to convert the “Citizen Conserver” into a “Citizen Consumer”.   The unpredictable and snowballing effects of this push have, over the years, led to an increasingly profound disconnect between humanity and Nature, and between ourselves as people.    

Plastic Wrapped examines the roots of this culture through a variety of voices including activists and authors such as Bill Rees, Annie Leonard and Douglas Rushkoff, and acclaimed photographer Chris Jordan, who has devoted his art to making visible this alarming legacy we are leaving our children.  By exposing a system created by a select group of people to satisfy their own short term gain, the film encourages viewers to examine the hidden underbelly of a lifestyle that benefits a few at the cost of many.

While the film builds one arc, telling the story of the growth of a disposable world, it concurrently builds the contrasting arc of the Millers, a modern suburban  family, who are attending one of the Canadian Earth Institute's Voluntary Simplicity workshops.  The Millers, dissatisfied with the ever increasing speed of their materially driven lives, have agreed to let us follow them throughout the six week course which has already helped tens of thousands learn to live more with less.  Participants are asked to honestly evaluate their own beliefs and values and push themselves to the edge of their material comfort levels.  Each week's workshop is built around a theme and these will be used to structure the film's chapters as well as inform the unique locations where these roundtables will occur, ranging from a 19th century church to an abandoned big box store.  

Cinematic in approach, Plastic Wrapped strives to engage a broad demographic of adults, including the Baby Boomers who lived through the transition, but focusing on the young adults of Generations X & Y who have never known a different world and will be saddled with much of the responsibility to fix it.    Far from simply being an assortment of talking heads, the film is a dynamic collection of challenging ideas, dynamic visuals and insights into another way of viewing modern life.  It will feature, amongst other things, elements like rotoscope animation of selected clips from each interviewee, work created especially for the film by Chris Jordan, and an animated retelling of the tragic story of Easter Island.  By offering viewers incentive to change with the carrot rather than the stick, Plastic Wrapped will be an accessible and engaging introduction to a conversation many people would rather ignore.

Director:  Jon Ornoy  

The seeds of this film were planted in my head by my near simultaneous learning of the tragedy of the plastic content of our oceans and discovering the visionary work of Chris Jordan.  The combination of these events pushed my aversion to disposables into overdrive and really got me interested in how the world had become plasticized so quickly and how it had happened.  I've never been an activist before, but Jordan's pictures really reinforced in the not insignificant role that the individual can play in the mass, and the importance of each voice. As a member of the generation which is the target demographic for the film, I feel that we will bear a great amount of responsibility in determining the future of life on our planet.  In order to make the right decisions some context is necessary, and I hope that the historical elements of this film can help provide that, while also motivating people to examine the choices they make on a daily basis.    

